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Worksheet:

Define your ideal target customer

	WHO
	WHAT
	WHY
	WHEN
	HOW

	Describe your customer
	Define your product
	Describe unique product features
	Determine market entry
	Determine sales method

	
	
	
	
	

	Suggestions and ideas to consider for each:

	What does your ideal customer need/want?
	Classic, fad or fashion?
	Fit and sizing
	Seasonal
	Market show

	
	
	
	
	

	Age and sex
	Staple item
	Quality level
	Year-round
	Consumer direct

	
	
	
	
	

	Income, education and lifestyle
	Utility item
	Styling choices
	Gift item
	Co-op sales

	
	
	
	
	

	Spending habits
	Gifts and accessories
	Price limits
	Impulse buy
	Consignment

	
	
	
	
	

	Price conscious
	Furnishings or décor
	Prestige value
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